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W H A T  I S  G O O G L E  A D  M A N A G E R ?

C rea te , upda te , a nd deliver line  item s  in DFP
Ma na ge s a les , s end invites  for  direc t dea ls , a nd a c c ept  ins ertion
order
Ma na ge web, m obile , a nd a pp inventory a t one pla c eInc lude
AdSens e a nd AdX to c om pete  for im pres s ions
C om ply with the  la tes t priva c y norm s  like  G DPR, C C PA, a nd m ore

G oogle  Ad Ma na ger ( G AM)  is  a  c om prehens ive  a d m a na gem ent
publis her pla tform  des igned to s trea m line  a d delivery, reporting, a nd
m onetiza tion. This  is  a c hieved by c om bining DoubleC lic k for Publis hers
a nd DoubleC lic k Ad Exc ha nge.

In s hort, DFP a nd AdX fea tures  a re  a c c es s ible  on a  s ingle  pla tform . Here
a re  a  few nota ble  fea tures :

W ith G oogle  Ad Ma na ger, publis hers  ha ve a  s ingle  m a na gem ent
pla tform  for a ll inventory ( web a nd a pp)  a nd va rious   progra m m a tic
dea ls   ( direc t a nd a uc tion)  running on them .

T H E  V E R S I O N S
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G AM  36 0G AM

Pric e

Im pres s ions

Fea tures

Ava ila ble  for free Pa id vers ion, pric e
depends  on fea tures
s e lec ted by a  publis her.

Up to 15 0  m illion m onthly
im pres s ions

To be negotia ted  ba s ed
on im pres s ions  a nd
a dditiona l fea tures

Line  item  m a na gem ent,
c us tom ized reporting,
a nd a c c es s  to API.

Everything offered by
G AM +   direc t G oogle
s upport.
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In 20 18 , G oogle   rebra nded  s om e of its  s ervic es  to m a ke them  m ore  us er
friendly.

W e ha ve G oogle  Ads  in pla c e  of G oogle  Adwords . G oogle  Ma rketing
Pla tform  dis s olved DoubleC lic k a nd Ana lytic s  36 0  s uite . And fina lly,
DoubleC lic k for Publis hers  ( DFP)  a nd DoubleC lic k Ad Exc ha nge ( AdX)
a re  rebra nded a s  G oogle  Ad Ma na ger.

Before  tha t,  DoubleC lic k for Publis hers   ( DFP)  a nd  DoubleC lic k Ad
Exc ha nge  ( AdX)  were  s epa ra te  s ervic es  a c c es s ed via  different
da s hboa rds . DFP wa s  res pons ible  for a d s erving, a nd AdX wa s  a
m a rketpla c e  for publis hers  to rea c h a  bigger pool of a dvertis ers .

W hen it c om es  to s ervic es , things  a re  s till the  s a m e but m a na ged under
one da s hboa rd –  G oogle  Ad Ma na ger.

H I S T O R Y  O F  G A M

G O O G LE A D M A N A G ER  GUIDE
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Im a g e  S ourc e :G oog le
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W ith tec h, c om es  ja rgon. Before  diving right into G AM fea tures , let’s  firs t
lea rn a bout a ll the  term inologies  us ed. Here  a re  thos e :

Inve ntory:   C om plete  a d s pa c e a va ila ble  on your webs ite  for s a le .
Inventory c a n be  repres ented a s  the  num ber of a d units  per pa ge * tota l
num ber of pa ges .

Ad unit:   Any individua l s lot where  a ds  c a n a ppea r. Ad units  c om e in
m ultiple  s izes  a nd a re  pla c ed in m a ny loc a tions . Thes e  a re  building
bloc ks  of your a d inventory.

Orde r:   A.K.A. c a m pa ign, a n order is  a  reques t pla c ed by a n a dvertis er on
a  publis her’s  webs ite . It c a n be  a n ongoing or tim e- bound a c tivity a nd
inc lude m ultiple  a d s izes .

Line  ite m :  Every order inc ludes  a t lea s t one line  item . It c onta ins  deta ils  of
a d units  to be  pla c ed on the  webs ite , inc luding s ize , pla c em ent, c rea tive
type, ta rgeting options , a m ong other inform a tion.

C re a tive :   The  a c tua l a d tha t is  s een by us ers . Publis hers  c a n m a na ge
c rea tives  a s  a n im a ge, video, a udio file , or a n a d c ode from  a n a d
network c onnec ted to their DFP.

Ta rg e ting :   This  helps  lim it the  c a m pa ign to dis pla y the  a d to a  s pec ific
us er type. Ea c h line  item  c a n be ta rgeted with options  offered by G AM
( dis c us s ed in deta il la ter) .

Pla c e m e nt:   It is  a  wa y to group a d units  a nd s e ll them  a s  a  s ingle
offering. For ins ta nc e , if you wa nt to s e ll a ll lea derboa rd a ds  a ppea ring
on a  s pec ific  c a tegory pa ge, then a d pla c em ent fea ture  c a n be  us ed.

G O O G L E  A D  M A N A G E R

G L O S S A R Y
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Fore c a s t:   DFP predic ts  the  revenue potentia l by a s s es s ing the  s ite ’s
tra ffic  a nd pa s t perform a nc e of your line  item s . This  s hows  rea l- tim e
da ta  of a va ila ble  inventory for s a le  a nd helps  im prove the  perform a nc e
of s pec ific  line  item s .

Re le a s e  inve ntory:   Re lea s ing inventory frees  up inventory tha t ha s  been
res erved by a  line  item . For ins ta nc e , a  line  item  wa s  c rea ted to s erve
20 K im pres s ions , but you ha d to s top it a t 10 K, then your forec a s t s ys tem
s hould s how 10 K a va ila ble  inventory for other line  item s  to us e .

Line  ite m  type s :   W hen c rea ting a  line  item , you c a n give  it a  s a le  type.
This  will he lp to prioritize  line  item s  a s  they c om pete  for a n im pres s ion.
Here  a re  a va ila ble  line  item  types :

G O O G L E  A D  M A N A G E R

G L O S S A R Y

De c rip tionPriority

Spons ors hip

Sta nda rd

Network

Bulk

Pric e  priority

Hous e

4

6 , 8 , 10

12

12

12

16

For direc t dea ls  with a  defined perc enta ge of
im pres s ions  a nd a  s ta rt a nd end tim e

Us ed for direc t dea ls  with defined im pres s ion
goa ls  a nd s ta rt a nd end tim e

Us ed to s rve  a ds  from  pa rtnered a d
networks

Us ed for pa rtners  who order a  m a xim um
num ber of im pres s ions

Us ed to fill  rem na nt inventory with highes t
pa ying line  item

Us ed when none of the a bove line  item s  c a n
s erve  a n a d

Ty p e

6

5
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G O O G L E  A D  M A N A G E R

G L O S S A R Y

As ync hronous  c ode :   This  m a kes  webpa ge c ontent a nd a d ta g to loa d
without depending on ea c h other. As ync hronous  c ode offers  a  good
us er experienc e by dec rea s ing pa ge loa d tim e.

Dyna m ic  a lloc a tion:   A DFP fea ture  tha t a llows  direc t- s old c a m pa igns  to
c om pete  with AdX, AdSens e , or rem na nt line  item s  without interfering
with the  ultim a te  goa l of thos e  gua ra nteed line  item s .

Da is y- c ha ining :   A proc es s  where  a  c rea tive  is  required to c a ll m ultiple
third- pa rty buyers , one a fter the  other if the  previous  one is  una ble  to
s erve . DFP does  not rec om m end the  pra c tic e  due to perform a nc e a nd
c os t rea s ons .

Da ypa rting :   A proc es s  of dividing a  da y into different pa rts  to define
whic h a ds  s hould be  run during whic h s ec tions  of the  da y. DFP gives
ta rgeting options  to s c hedule  the  delivery of a ds  within predefined
windows  of tim e.

Fa llba c k:   Fa llba c k is  a  ba c kup c rea tive  dis pla yed when a d units  a re
una ble  to s how the prim a ry a d ( c a n be  due to tec hnic a l error or line
item  s horta ge) . This  prevents  or m inim izes  revenue los s  c a us ed by the
prim a ry a d not being s erved.

Fre q ue nc y c a pping :   A  fea ture  tha t res tric ts   the  s a m e a d to a ppea r on
the us er’s  s c reen m ultiple  tim es  within a  period.

Exc lus ion la be l:   This  is  us ed to m a ke s ure  tha t a  s pec ific  line  item  is  not
s erved a long with other line  item s  tha t ha ve the  s a m e la bel. This  c a n
help a  publis her a void c onflic t of interes t when running orders  from
c om peting bra nds .
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G oogle  Ad Ma na ger works  a s  both a n a d s erver a nd s upply- s ide
pla tform  for publis hers .

"Autom a tion c ontinues  to c ha nge the  wa y we do bus ines s , with
a dvertis ers  looking to tra ns a c t a ll their c a m pa igns , gua ra nteed or not,
progra m m a tic a lly.

Tha t’s  why we broke a wa y from  the tra ditiona l c ons tra ints  of “a d s ervers ”
a nd “SSPs ” to build  new progra m m a tic  s olutions  direc tly into the  produc t
we now c a ll Ad Ma na ger—from  our progra m m a tic  dea ls  fra m ework to
fea tures  like  Optim ized C om petition tha t help you m a xim ize  yie ld a c ros s
res erva tions , priva te  m a rketpla c es , a nd the  open a uc tion.

Ultim a tely, with Ad Ma na ger, you get a  c om plete  a d pla tform  tha t helps
you ea rn m ore  a nd grow revenue, no m a tter how you s e ll."

-  G OOG LE

In s hort, G oogle  ha s  c om bined every a s pec t of the  a d indus try to g ive  a
c om prehens ive  a d pla tform  tha t inc rea s es  c om petition in the  m a rket for
better yie ld .

G A M  I S  S S P  O R  A D  S E R V E R

0 R  B O T H
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Multiple  fe a ture s  to c hoos e :   W ith G oogle  Ad Ma na ger, publis hers  c a n
c hoos e to run num erous  c a m pa igns  progra m m a tic a lly, gua ra nteed or
not. Furtherm ore , they c a n optim ize  the  inventory from  open
a uc tion, priva te  m a rketpla c e , a nd res erved dea ls .

Inc re a s e d c om pe tition m e a ns  inc re a s e d  re ve nue :   In the  integra ted
environm ent provided by G oogle  Ad Ma na ger, publis hers  c a n ha ve m ore
a dvertis ers  c om peting for their inventory — a utom a tic a lly growing their
revenue. Moreover, with bidding m ethods  like   EBDA  ( now  Open Bidding) ,
publis hers  c a n ta ke  their inventory to m ultiple  dem a nd pa rtners  without
ris king s ec urity.

Se c urity a nd m a na g e m e nt:   Everyone in the  a d indus try is  a wa re  of  a d
fra ud, c a us ing is s ues  s uc h a s  a ffec ting us er experienc e or webs ite  ba n.
G oogle  inc ulc a tes  the  bes t s ec urity m ea s ures  to keep its  a dvertis ing
pla tform  s a fe . Als o, with G oogle  m a na ging the  inventory a nd pa ym ents ,
publis hers  would ha ve few things  to worry a bout.Integra te

IAB s ta nda rds :   G oogle  im plem ents  IAB La b’s   a ds .txt  to a ll the  a d
pla tform s  to c om ba t  dom a in s poofing. Due to this , publis hers  rem a in
protec ted from   a d injec tions   a nd re la ted  m a lpra c tic es . Moreover, it
offers  a d units  tha t a re  m a rked non- intrus ive  by IAB to keep a d m a rket
hea lthy for us ers  a s  well.

De ta ile d  re porting :  G AM’s  reporting fea tures  a llows  virtua lly to c rea te  a ny
type of report –  from  yie ld report of s pec ific  dem a nd pa rtner to
perform a nc e of a d units . Thes e  reports  c a n be  c us tom ized ba s ed on the
dim ens ions  a nd m etric s . W e will be  dis c us s ing this  in deta il la ter, but you
c a n a ls o c hec k this  quic k guide to c rea te  the  G oogle  a d m a na ger report.

B E N E F I T S  O F  G A M

If y ou a re  una b le  to a c c e s s  G oog le  Ad  Ma na g e r
or G oog le  Ad X, the n we  c a n he lp  y ou with tha t.

Le a rn m ore
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  A  D E T A I L E D  L O O K  A T  T H E

G A M  D A S H B O A R D

Inve ntory:   It s tores  deta ils  of a ll a d units  a va ila ble  on the  publis her’s
property ( inc luding web, m obile , a nd a pp)  to s e ll. Further, the  inventory
c a n be grouped into c a tegories  to help a dvertis ers  ta rget them .

De live ry:   This  is  where  you c rea te/ upda te  orders  a nd line  item s  from
a dvertis ers . The line  item  s tores  the  inform a tion re la ted to dea l between
publis her a nd a dvertis er, inc luding deta ils  of a d ( s ize , form a t,
pla c em ent) , dea l type ( direc t or progra m m a tic ) , C PM, tim e- period of a
dea l, a nd m ore .

Re porting :   You c a n c rea te  c us tom ized reports  jus t by s e lec ting the  da ta
s ets . G AM a ls o ha s  predefined reporting tem pla tes  tha t c a n be  us ed to
genera te/ s c hedule  reports  a s  per requirem ents .

Adm in:   This  is  where  you c a n m a na ge your a c c ount, a dd/ rem ove us ers ,
a nd a s s ign them  s pec ific  a c c es s  points  to us e .
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IN V EN TO R Y

Inventory in G oogle  Ad Ma na ger is  the  tota l a d s pa c e divided into s ub-
s ec tions  s uc h a s  a d units , m obile  a pp, key- va lues , a nd m ore  for better
m a na gem ent.

C om ponents  of Inventory:

A d  U nits

G oogle  Ad Ma na ger >  Inventory > Ad units .
C lic k on  New a d unit. You c a n a dd a  pa rent a d unit to this  new unit
whic h will he lp m a na ge m ultiple  units .
Enter a  unique c ode to identify the  a d unit; this  c a n’t be  c ha nged
la ter.
Set na m e a nd des c ription to m ove to the  next s tep to a dd s ize .  If this
is  a  video/ a udio a ds , enter video/ a udio s ize .
Next, you c a n edit deta ils  s uc h a s  a dd it to pla c em ent for pla c em ent
ta rgeting, ena ble  AdSens e for this  unit, s et refres h ra te , a nd m ore .
C lic k Sa ve . The new a d unit a ppea rs  on the  ta ble .

Ad units  repres ent the  s pa c es  on your webs ite  or a pp where  you wa nt to
s how a ds . It is  defined by us ing a ttributes  like  s ize  a nd form a t. G oogle  Ad
Ma na ger genera tes  a  ta g ( a  c ode s nippet)  for ea c h unit. This  ta g is
then ins erted into the  webpa ges .

W hen a  us er vis its  the  pa ge, the  a d ta g reques ts  a n a d from  Ad
Ma na ger. Then the  Ad Ma na ger finds  the  s uita ble  line  item  a nd s hows  a n
elig ible  a d to tha t us er.

C rea te  a n a d unit:
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      M obile  A pps

This  is  for publis hers  who wa nt to c la im  m obile  a pps  to ta rget them  in
line  item s , pric ing rules , a nd m ore . Your m obile  a pp inventory s hould s ta rt
a ppea ring here .

G oogle  Ad Ma na ger Mobile  In- a pp c a n be us ed with lea ding pla tform s
s uc h a s  Android a nd iOS. If you ha ve a lrea dy integra ted G oogle  Mobile
Ads  ( G MA)  SDK in your a pp, then c om bining it with G AM would be  ea s y.
The s a m e G MA SDK c a n be us ed for G AM, AdX, a nd AdMob.

Onc e this  is  done, you c a n c rea te/ upda te  line  item s  for work on your
m obile  inventory.

Key-values

Pre de fine d ke y- va lue s   a re  us ed when ra nge or a ttribute  is  known to
publis hers . For ins ta nc e , the  a udienc e looking for a  c a r, here  key-
va lue  is  c a r.
Dyna m ic  ke y- va lue s   ( or ‘Free  Form ’)  a re  us ed when the  s erver
dyna m ic a lly c ollec ts  the  us er dem ogra phic s  a nd s ends  the  a d
reques t, s im ulta neous ly. For ins ta nc e , the  a udienc e us ing a
s m a rtphone ( key- va lue  is  devic e  type)  will only be  identified a fter
they loa d the  webpa ge.

Key- va lues  let you define  c us tom  ta rgeting. Key- va lues  a re  c us tom
pa ra m eters  us ed by G AM to identify inventory, pa ge, or a d s lot.
Publis hers  c a n a ls o us e  vis itors  loc a tion, a ge , interes ts , a nd m ore  to
c rea te  key- va lues .

There  a re  two types  of key- va lues  a va ila ble :

Thes e  key- va lues  a re  inc luded in a d ta gs . W hen G AM gets  a n a d reques t
with key- va lues  in it, line  item s  a re  filtered ba s ed on thes e  key- va lues .
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For ins ta nc e , you ha ve c lubbed a ll your s ports  pa ges ; the  key- va lue
ta rgeting fea ture  will g ive  thes e  pa ges  a  unique ID ( or key- va lue) .
W henever a n a d unit with thes e  va lues  is  rea dy to s erve  a n im pres s ion,
the  s erver will look for line  item s  ena bled for key- va lue  ta rgeting a nd find
the bes t m a tc h.

This  c a n a ls o be  c rea ted ba s ed on s pec ific  dem a nd from  a dvertis ers
a nd buyers  to rea c h their intended a udienc e or dem ogra phic .

Targeting  P resents

Line  item s
Propos a l line  item s
V ideo a d rules

This  is  us ed to group va rious  ta rgeting s etups  to reus e  them  with other
networks . For ins ta nc e , if you often get buyers  looking for Englis h
s pea king a udienc es  of the  25 - 4 0  a ge group, then you c a n us e  this
fea ture  to c rea te  a  pres et a nd s a ve  tim e. You c a n a pply them  via  the
ta rgeting pic ker from :

Ta rgeting pres ets  a re  not tied to the  item s  for whic h they were  c rea ted.
And if you upda te  ta rgeting pres ent, it will only a pply to future  item s  —
not item s  tha t previous ly us ed tha t pres et — the s a m e is  true  if you
delete  a  ta rgeting pres et.

N etw ork  S ettings

If you ha ve inventory dis tributed a c ros s  va rious  networks , this  where  you
c a n m a na ge them . G AM is  a ls o c a pa ble  of s ugges ting a d networks  to
a dd ( s uc h a s  AdSens e) .
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To a dd a  network, you need to:

Se le c t ta rg e t window:   To c hoos e whether you wa nt a ds  from  this
network to open in a  new window or s a m e.

Me ntion re wa rd :   If you give  a  rewa rd to your us er to wa tc h a n a d, you
c a n enter thos e  deta ils  here . For ins ta nc e , if wa tc hing a  10 - s ec ond video
gives  us ers  ten lives  in a  ga m e, enter a  ‘Rewa rd a m ount’ of ’10 ’ a nd a
‘Rewa rd type’ of ‘lives .‘

Inc lude  AdSe ns e :   To m a ke it c om pete  a ga ins t AdSens e , you c a n s e lec t
this  c hec kbox. If AdSens e  c a n provide  a  higher- pa ying a d, a n AdSens e
a d will s how.

Add fre q ue nc y c a ps :   Lim it the  num ber of tim es  us ers  a re  s hown
c rea tives  by a dding a  m a xim um  num ber of im pres s ions  per us er.

D ELIV ER Y

W ithin the  Delivery ta b, you get options  to c rea te  order a nd line  item s  a s
per the  requirem ents  of your buyers . You c a n further c hec k delivered
a ds , pa us ed line  item s , a dd/ edit c rea tive , a nd troubles hoot is s ues  with
them .

C om ponents  of Delivery:

Order

Orders  a re  one of the  m a in building bloc ks  of c rea ting a n a d c a m pa ign
in Ad Ma na ger. Along with line  item s , they repres ent the  deta ils  of a n
a greem ent between you a nd a  buyer of your a d inventory.
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W ho is  buying your a d inventory ( the  a dvertis er or buyers  involved)
People  res pons ible  for m a na ging this  a d c a m pa ign
Line  item s  c rea ted for this  order
Spec ific s  of a d c rea tives  to s how on your s ite

An Order c onta ins  high- level inform a tion, s uc h a s :

Line Item s

Sta rt a nd end da te  of the  c a m pa ign
Num ber of im pres s ions  to s erve
Negotia ted c os t for the  c a m pa ign
Ta rgeting c riteria  a s ked by the  a dvertis er.

Line  item s  a re  c rea ted to dis pla y s pec ific  a d c rea tives  m entioned in the
pa rent Order. A line  item  only belongs  to one Order a nd c a nnot be
c rea ted without one. It c onta ins  deta ils  s uc h a s :

N ative A ds

Publis hers  get a  s epa ra te  s ec tion to m a na ge na tive  a ds  in DFP. They get
a  res pons ive  fea ture  tha t a djus ts  a s  per the  devic e  a nd geogra phy to
us ers . Ad Ma na ger optim izes  the  la yout of na tive  a ds  to blend with the
webpa ge while  keeping it bra nd- s pec ific  a t the  s a m e tim e.

You c a n tes t m ultiple  s tyles  for the  s a m e inventory s egm ent. Style
perform a nc e c a n be tra c ked by us ing ‘Na tive  Style ’ a s  a  query tool
dim ens ion in DFP. Ma ke s ure  to experim ent with s tyles  to find the  ones
tha t perform  bes t on your webs ite  or a pp.

Downloa d G oogle ’s   Na tive  Pla ybook  for a dvic e  on how to c us tom ize  your
in- feed units  ( whic h require  m ore  c us tom iza tion tha n in- a rtic le  units )  for
better UX.
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R EP O R TIN G

C rea te  reports  to view perform a nc e by week, qua rter , m onth , or
s pec ify a  fixed da te  ra nge.
Filter delivery da ta  with dim ens ions  a nd m etric s
Sc hedule  a nd s ha re  report res ults
G enera te  reports  from  predefined tem pla tes
Export extens ive  reports  in a  va riety of form a ts , including Exc el a nd
C SV

W ith G oogle  Ad Ma na ger, you c a n c rea te  reports  of every s ervic e a nd
ta s k m a na ged on the  pla tform  — dem a nd pa rtners , yie ld pa rtners ,
AdSens e , Ad Exc ha nge, a nd other linked s ervic es .

Here  a re  s om e fea tures  they c a n a c c es s  via  G AM Reporting pa nel:

W ha t a re  re port d im e ns ions  a nd m e tric s ?

In G oogle  Ad Ma na ger, reports  a re  c us tom ized ba sed on the dim ens ions
a nd m etric s . Dim ens ions  a re  e lem ents  us ed by your ad s erver, network,
a nd exc ha nge ( like  progra m m a tic  dea l types , a d units , a dvertis er
vertic a ls , etc .) . And m etric s  a re  us ed to m ea s ure  a  dim ens ion ( like C TR,
Ac tive  V iew, etc .) .

Tem plates

Tem pla tes  ( previous ly, Sys tem  Queries )  a re  built- in criteria a nd filters
tha t help you genera te  quic k reports .

C hoos e the  report tem pla te  you’d like  to us e  from  the lis t of a va ila ble
tem pla tes . A new report will be  s ta rted us ing the  pre- s e lec ted report
c riteria  c onta ined in the  tem pla te , s uc h a s  report type, m etric s , a nd
dim ens ions .
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C R EA TE LIN E ITEM S  A N D

O P TIM IZ E TH EM

De fine  the  a d  unit:   Firs t, you need to define  a d units , a rea s  on your
webs ite  where  you a llow online  a ds .
C re a te  orde rs :   Order s pec ifies  a dvertis er or dem a nd pa rtner. All line
item s  from  a n a dvertis er go under the  s pec ific  Order c rea ted for it.
C re a te  line  ite m s :   Line  item  s tores  deta ils  re la ted to dea l –
progra m m a tic , d irec t, rem na nt, type of a d form a t, ta rgeting a llowed,
a nd m ore .
Add c re a tive s :   W hen it c om es  to s howing a ds , publis hers  c a n e ither
a dd a n URL or us e  im a ges  provided by a dvertis ers . All thes e  c a n be
m a na ged under Delivery >> C rea tives .
G e ne ra te  a d  ta g s :   Fina lly, onc e you a re  done c rea ting a d units , you
genera te  a d ta gs  a nd pla c e  them  on your webpa ges .

Now tha t you ha ve s een the  G AM da s hboa rd, the  next s tep is  to s et up
the line  item s  to s ta rt s e lling the  im pres s ions . Here  a re  brief s teps , you
need to follow:
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Unified Auc tion  ena bles  a ll a d networks , exc ha nges , a nd a genc ies
bidding via  G oogle  to ha ve a n equa l c ha nc e to bid for a n inventory. All
dem a nd will get s im ulta neous   bid reques ts   from  G oogle  s ervers ; this  is
to run a  s ingle  a uc tion ra ther tha n m ultiple  dem a nd- level a uc tions .

G oogle  pres ented a   Unified Pric ing rule   where  a  s ta nda rd pric ing rule  will
be  a pplied to Ad Exc ha nge, Exc ha nge Bidding, Network, Bulk, a nd Pric e
Priority line  item s .

UN IFIED A UC TIO N  IN  G A M

This  s tep is  ta ken to bring tra ns pa renc y between s upply-  a nd dem a nd-
s ide  — by a llowing pa rtners  a  fa ir dea l to win a n im pres s ion.

In proc es s ing, unified a uc tion s ounds  s im ila r to hea der bidding — c a lling
m ultiple  dem a nds  to inc rea s e  a d revenue. However, hea der bidding is  a
tec hnology tha t depends  on the  wra pper ( J S c ode a dded to webs ite
hea d c ode) . In c ontra s t, the  unified a uc tion is  a  fea ture  of a n a d s erver
to g ive  a n equa l c ha nc e to publis her’s  pa rtners  to buy a d units .
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G oogle  Ad Ma na ger runs  a  unified a uc tion between Ad Exc ha nge, Open
Bidding, a nd hea der bidding, a ll a t onc e . All three  pla tform s  c om pete
with one a nother, a nd the  highes t id  before  tim eout gets  the
im pres s ion.

W ith  hybrid hea der bidding, publis hers  get inc rea s ed dem a nd a nd
c om petition. And a dvertis ers  get a  fa ir c ha nc e to bid.

Em a rketer da ta  s hows  a   5 0 % inc rea s e  in publis hers  inves ting in a  hybrid
a pproa c h over jus t c lient- s ide  or s erver- s ide  hea der bidding.

G oogle  unders tood the  need a nd ga ve publis hers  a  pla tform  to run
G oogle  Open Bidding a nd Hea der Bidding in pa ra lle l in its  Ad Ma na ger
pla tform .

O P EN  B IDDIN G  &  H EA DER  B IDDIN G
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Your Ad Ma na ger s ettings  a re  c orrec t.
You a re  rea dy to tes t on va rious  c ha nnels  ( s uc h a s  des ktop, m obile ,
a nd different brows ers )
And you ha ve third- pa rty e lem ents  ( s uc h a d fra ud prevention
c om pa nies )  to inc lude in your tes t.

C re a te  te s t obje c ts   for a d units , a dvertis ers , line  item s , a nd c rea tives
–  na m e them  c orrec tly to a void c onfus ing them  with the  live  ones .
G e ne ra te  re s pons e  for te s t da ta .  You will need pa geviews  a nd
im pres s ions  from  us ers  with a c tua l IP a ddres s es  s urfing via  different
brows ers .
Te s t a d  m a na g e r ta g s . Ad Ma na ger ha s  a  c ha ra c ter lim it for a d ta gs
of 2,0 8 3 c ha ra c ters . C us tom izing a d units  a dds  m ore  c ha ra c ters  to
its  ta g , c hec k a d ta gs  us ing G oogle  Publis her Ta g.
Se t up ta g s  on m ultip le  la youts .  You need to c hec k if a ds  a re
a ppea ring fine  on des ktop a nd m obile  devic es .
C he c k the  de live ry of c re a tive s .  Fina lly, c hec k whether the  right
c rea tives  a re  a ppea ring in the  a d units  in c orres pondenc e with their
line  item s .

Levera ging a d tes ting with G oogle  Ad Ma na ger helps  publis hers  to
optim ize  their a ds  without c ha nging the  exis ting s et- up in the  s erver. This
a llows  publis hers  to unders ta nd the  profita bility of a d units , a dvertis ers ,
or line  item s  before  m a king them  live  on the  s ite .

Pre re q uis ite s  for te s ting

Before  s ta rting with the  tes t, you need to m a ke s ure  of c erta in things ,
s uc h a s :

Te s ting  s te ps  to follow:

1.

2.

3.

4 .

5 .

TES TIN G  &  O P TIM IZ A TIO N  IN  G A M
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wa s form e d  in 20 19  with a  s im p le  id e a :  W hile
A/ B te s ting  wa s  a lre a d y  p op ula r, no one  wa s  us ing  it to
op tim ize  p ub lis he r- s id e  a d  la y outs . Our found e rs  b uilt a
p rototy p e  to g e t p roof- of- c onc e p t, whic h re s ulte d  in
d oub le - d ig it re ve nue  g rowth for our firs t c lie nts . S inc e
the n, we ’ve  g a rne re d  top  m e d ia  m e ntions  a nd  e xp a nd e d
to b e ing  a  full- s ta c k re ve nue  op tim iza tion p la tform  for
p ub lis he rs .  is  a  G oog le  C e rtifie d  Pu b lis h in g
networ k ( G C PN)  a nd  b a c ke d  b y  Mic ros oft Ac c e le ra tor.
Tod a y , we  op tim ize  a nd  s e rve  b illion of a d  im p re s s ions
e ve ry  m onth for our 30 0 +  p ub lis hing  p a rtne rs .

A B O U T  ADTEC SOLUTIONS
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Em a il u s  a t 

Adtec solutions

Adtec solutions

: ad-techsolution.net

: publisher@ad-techsolution.net


